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Commerdal results

Total active members
Tumover per active member

Tumover active BlueBiz members

Marketing goals
per 1/5/2008
(index)

105
102

107
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How aware do you feel about the content of the BlueBiz program?(excl. do not know)

60

50

40

30

20 +

10 ~

Total

High active + Low active = Active Inactive

B Very aware @ Well aware O Quite aware O Not very aware B Not aware at all
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# % , O # % , 0=

Overall evaluation BlueBiz program (excl. do not know)

DK: [15%]
%
50%
W Excellent
@ Good
[ Fair
W Poor
50%
2007 2008 2009 | 2007 2008 2009 | 2007 2008 2009 | 2007 2008 2009 | 2007 2008 2009
Total High active Low active = Active Inactive




%

How likely is it that you would recommend
KLM to others for business flights?

100

90 -

80 -

70

60 -

50 -

40 -

30 -

20 -

10 -

Total

High active Low active

Active

Inactive




Does BlueBiz play a role in the probability
that you will recommend KLM to others?

%

100

90 +

80 -

70 ~

60 -

50 +

40

30 +

20 +

10 +

Total

Definitely Probably  Definitely /
probably not

Do not
know

B Yes, a large role

dYes, a small role W No, no role

O Do not know










Commercial results

Total active members
Tumover per active member

Tumover active BlueBiz members

Marketing goals Results

per1/5/2008 perl/5/2009

(index) (index)

105
102

107
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